       MCOM 150 - Introduction to Radio

  Fall 2005 Syllabus
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Course Description:  Study of radio in the United States, both AM and FM, with presentations on the basics of electronics, operation, regulation, staffing, and selling.

Instructor:
Dr. Tyra C. Phipps

Office: Guild Center 109-2



Telephone: x4782

Office Hours:
MW 1:15-2:45 p.m.



Admin. Asst.: x3049


TR 2:00-3:00 p.m.



E-mail: tphipps@frostburg.edu

and by appointment

Text:  Keith, Michael C. The Radio Station, 6th ed., Boston, MA: Focal Press, 2004

Attendance/Tardy:  Strive for perfect attendance and punctuality.  Attendance is taken promptly at the beginning of class.  If you are tardy, it is your responsibility to see me after class to correct any recorded absence.  Any tardy or missed portions of class will be recorded as a 10-point per class deduction from the final grade.

There is no differentiation between excused and unexcused absences.  THREE PERSONAL DAYS are allowed.  Any additional absences will result in a 25-point per absence deduction from the final grade.  While there is no penalty for University-sanctioned attendance at co/extracurricular activities, all course assignments must be completed prior to participation in such activities.  It is essential that you meet with me during office hours at least two days prior to the activity to discuss your class standing.  Please stay within the three-day limit.
Participation:  Expected during every class.  Prepare materials in advance of due date, and be ready for discussions.  No electronic submissions of assignments are accepted under ANY circumstances.  Bring your textbook.  Do not bring food or drinks to class.  Please turn off ALL electronic devices when you arrive to class.  Any noisy interruption will result in a ten-point deduction from your final grade.  Lastly, please discuss personal matters with me privately during office hours, not during class time.

Academic Dishonesty:  In accordance with the policy of Frostburg State University, see the state-ment on Academic Dishonesty in the Pathfinder supplement.

Student Behavior:  Mind your manners.  Please be courteous at all times and do not disrupt the learning environment of the class.  A student found responsible for disruptive behavior in the classroom may be administratively withdrawn from the course (Student Code of Conduct).

Exams:  There are two exams – a mid-semester exam and a final exam.

Projects:  There are four graded projects:

1. A coauthored paper that delves into historical breakthroughs in radio production, sales, operations, news, audiences, or formats and is presented to the class.

2. A demo audio tape, three minutes in length.

3. A case study involving an on-the-job decision which simulates a problem likely to be encountered at a radio station.  Each student will summarize the case study in writing and justify the action/solution recommended in a three- to five-page report.  Cases must be typed.

4. A group presentation that investigates the current or future state of the medium and focuses on the most successful stations in the country.

Class Activities:  Practice audio checks, voice effectiveness work, and listening/evaluating formats.

Late Assignments:  “Late” means work turned in beyond the time it is collected in class.  Only in cases of an extreme emergency will late work be accepted.  Individual cases must be discussed with me privately prior to the anticipated late assignment.  Otherwise, 25 points per day will be deducted for late work.  No make-up exams.

Grading:
Mid-Semester Exam =
100 points


            Final Exam =


100 points


            Paper =


  75 points


            Paper Presentation =

  25 points


            Demo Audio Tape = 

100 points


            Case Study = 


100 points


             Individual Project Grade =
  75 points


            Group Project Grade =
  25 points


             TOTAL


600 points

Scale:
A=600-540     B=539-480     C=479-420     D=419-360     F=359-0 points

Syllabus:  Subject to change.  Criticisms and suggestions are welcome.

Course Objectives:

1. Identify the origins of both AM and FM radio.

2. Define formats to include Adult Contemporary, Contemporary Hit Radio, Country, Easy Listening, New Age, Jazz, Progressive, Alternative, Classics/Oldies/Nostalgia, Urban Contemporary, Classical, Religious, Ethnic, Folk, Blues, Show Tunes, Big Band, Middle-of-the-Road, News/Talk, Children’s Radio, and Niche.

3. List radio personnel and define the primary duties of each.

4. Identify the basics of radio technology and physics.

5. Identify the basics of studio design and function.

6. Demonstrate the basics of selling airtime, promotions, and traffic control.

7. Distinguish between commercial and noncommercial radio stations.



       MCOM 150 - Introduction to Radio

    Fall 2005 Course Schedule


Date

Chapter


Class Work

Aug. 30
Orientation


Review Syllabus & Schedule; Get Acquainted Exercises

Sep. 1





Paper Assignments

Sep. 6

1: State of the Fifth

Radio Everywhere? Discussion

Sep. 8





Video-How a Station Works; AM vs. FM

Sep. 13
2: Station Management
Guest Speaker

Sep. 15




Manager & Profit Motive; What makes a manager?   

Sep. 20
3: Programming

Elements of Programming

Sep. 22




Video-MTV, CMT, VH-1, BET; Director and the music
Sep. 27
4: Sales


The sales manager; Sales pitch
Sep. 29
5: News


The news room; Wire services; Newsperson?
Oct. 4

Ch. 1-5


Group Review for Exam; Demo Tape Assignments

Oct. 6

Ch. 1-5


MID-SEMESTER EXAM

Oct. 11





Review Exam; Paper Presentations

Oct. 13





Paper Presentations

Oct. 18





PAPERS DUE in HARD COPY; Project Assignments

Oct. 20

6: Research


Ratings/Survey Services-Arbitron; Careers in Research 

Oct. 25





In-Class Case Study Assignment
Oct. 27

7: Promotion


PR, Practical and bizarre, budget PR
Nov. 1

8: Traffic & Billing

Directing Traffic, FCC & traffic
Nov. 3





Guest Speaker; DEMO TAPES DUE

Nov. 8

9: Production


The Studio, Editing, Copywriting; Announcing Tips
Nov. 10
10: Engineering

Radio Technology/Station Log and EAS
Nov. 15
11: Consultants

Consultant Services
Nov. 17
11: Syndicators

Syndicator Services; Groups; Hip Hop Test

Date

Chapter


Class Work
Nov. 22
Group Work Day

CASE STUDY DUE – IN HARD COPY ONLY






No e-mail submissions accepted.
Nov. 24

HAPPY THANKSGIVING!!!!

Nov. 29




Group Presentations

Dec. 1





Group Presentations; Course Evaluation

Dec. 6





Group Presentations

Dec. 8

Ch. 1-11


Review for Exam

Dec. 16 (F)
Ch. 1-11


FINAL EXAM
 9:00 a.m. – 10:30 a.m.
*Schedule subject to change.


